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BUSINESS GOALS USER GOALS

Highlight some of the work UDC has done

Cultivate a desire for user-centered outlooks

Demonstrate the difference user-centered 
design can make

Learn what it is that UDC does

Understand UDC’s role in the projects it 
participates on

Understand how other parties/groups work 
with UDC

Learn about the resources (services) within 
UDC that can be utilized

Meet the UDC team

Contact UDC



Present as Case Studies

Show the Design Approach

Describe the Services

Identifiable Personality

Showcase the Team Members 

Easy to Contact

Findings Related to Presenting UX Work 
Break Down Into Two Primary Momentums

Telling the Story + Supporting the Story
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- Emphasize context of the work

- Maintain accessibility to unknowledgeable viewers

- Interconnect project descriptions with process

- Show work at multiple fidelities

- Incorperate multiple methods of information processing

- Provide visible quotes & feedback

Present Projects As Case Studies



FANTASY INTERACTIVE



FANTASY INTERACTIVE



FANTASY INTERACTIVE



FROG 



HUGE



ADAPATIVE PATH



FANTASY INTERACTIVE
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HAPPY COG



FROG 



- Does not have to be concrete or definitive

- Illustrate sequence of events, entry points

- Build a sense of place

- How does it fit into the cycle the viewer is familiar with

- Strong intent, malleable framework

Show The Design Approach



SAPIENTNITRO



HUGE



HUGE



FROG 



- Tightly pair with the design approach

- Remain simple and accessible

- Avoid domain-specific knowledge

- What, How & Why

- Connect back to project case studies

Describe the Available Services



AMMUNITION GROUP



FROG 



COOPER



HUGE



- Extend the brand to make the site delightful, not just useful

- Enhance memorability, raise investment value

- Foster a genuine interaction

- Engaged users want to understand

Build an Identifiable Personality



RALLY INTERACTIVE



- Tightly pair with the design approach

- Remain simple and accessible

- Avoid domain-specific knowledge

- What, How & Why

- Connect back to project case studies

ADAPTIVE PATH



CORNING GLASS



HAPPY COG



- Human connection builds personable value

- Establish relationship with potential collaborators

- Ground abstracts to relatable people. 

Showcase The Team



ADAPTIVE PATH
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RALLY INTERACTIVE



FROG



- One of the most important interactions, should be frictionless

- Highly visible, easily reachable

- Adapt to the context of inquiry

- Be conversational, walk though the information gathering 

- Provide secondary, supporting data to enhance the available methods

Make It Easy to Contact



HAPPY COG



FANTASY INTERACTIVE



AMMUNITION GROUP


